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• Legg$inn$kommentaren$fra$kampanje
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wfanet.org+++++++++++++@wfamarketers

Further+eroded+to+as+low+as+28%+(depending+on+scenario)

Source:+WFA+Compendium+of+ad+fraud+knowledge+for+media+investors+(June+2016).+www.wfanet.org/adfraud

Ad+fraud
(additional+‘nonI
working+media’)
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Brand&safe&or&not?
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Fake news og*uønskede*siter
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Brand&Safety scandal.&Opprør&mot&programmatisk
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Programmatic*er*fremtiden.*Just*solve it!



Ad#Fraud
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YouTube tatt)med)buksene)nede,)igjen!



All#vekst#til#duopolet?#GroupM prognose
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Broken'or'not?
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https://www.campaignlive.co.uk/article/trust6took6hit620176lets620186year6transparency6says6wfa6president/1455613

“2017&will&be&remembered&for&the&scandals&of&ad&
misplacement&and&the&lid&being&fully&removed&at&last&on&a&
sub<optimal&online&advertising&ecosystem.”

https://www.campaignlive.co.uk/article/trust-took-hit-2017-lets-2018-year-transparency-says-wfa-president/1455613


Hvorfor&disse&utfordringene&må&løses.&(Kilde&DN)
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Helst&ikke&slik



Muligens)noen)gode)råd?
Enda)noen)utfordringer!

4/16/18 ANFO22



Tips%og%utfordringer
• Ikke%stå%med%luen%i%hånden.

• Jeg%synes%mange%media%har%vært%altfor%høflige%overfor%Facebook og%Google.
• Tenk%nisjer;%Rendyrke%det%lokale.%Nav/torg
• Ta%ansvar%selv.%ref Radiocentre.%Dokumenter.%Selvtillitt

• Bruk%egne%styrker.%Samarbeid%gjerne
• Stolthet.%Selvtillit.%Optimisme%

• Alt%er%ikke%grønnere%på%den%andre%siden…
• Utnytt%aktuelle%hendelser
• Tenk%innovasjon,%tenk%nytt
• Læring,%kunnskap%og%nysgjerrighet
• Nærhet%til%kunder.%Kundene%kan%bli%våre%beste%ambassadører
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Riktig&retning?&Riktig&flokk?
• Vi&løper&i&flokk.&Greit&nok&når&vi&flytter&til&
dokumentert&bedre&alternativer.&Gjør&vi&
det?

• Bruker&vi&for&mye&digitalt?&Og&
programmatisk?&Og&gjør&litt&for&mange&det&
samme?&Samtidig?&

• Hvorfor&må&alle&digitale&kjøp&nå&være&
programmatiske?&

• Hvorfor&har&man&i&enkelte&byråer&krav&til&
andeler&som&skal&være&programmatisk?

• Kan&vi&stole&på&at&det&er&helt&objektive&
grunner&som&ligger&bak?
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Rendyrk(det(unike
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Når$ting$er$alvorlig$tyr$man$til$ordentlige$media
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Brand&safety fokus&bra&for&kvalitetsmedia
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Reintroducing sexyness into
print advertising
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Heia%norske,%og%gjerne%lokale%media
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